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Task: Tourism/ Recreational 
Experience Products

• Connection of the area
• Sustainability
• Specific target groups
• Communication
• Future role of the ferries?
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Brainstorming session
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The Idea
- Farms are reconstructed to 

accommodate larger groups, conference 
rooms

⇒experience the “farm lifestyle”
- High rope course is built 
⇒ teambuilding 
- Cooperation with entrepreneurs
⇒ Financial support, better communication, 

educational aspect
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Target Group

- Business people for teambuilding, 
conferences

- School classes for teambuilding & 
education

- Day trippers (“happen to come by to 
Heusden”)

- Anti-stress seekers for relaxation holiday
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Teambuildin
g

example: high 
rope course
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Ideas for Teambuilding



Farm lifestyle for anti-stress 
seekers



Anti-stress seekers



Communication & Marketing

 Create Name
 Work together: holistic marketing strategy
=>ONE REGION
 Create Vision
 Involvement of inhabitants
 Cooperation with local industry 
 Focus on overall sustainability
 Improve maps & signage
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Future role of ferries
 Maintain ferries free of charge
 Create further options: 
- Flying fox
- Rope bridge
- Floats
- => generate further income, connect 

better, create an “experience”, turn 
“problem” into “interactive product”
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Thank you for your attention!
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